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FAT VEGAN POLITICS

 Vegans of Size (VoS) are hypervisible in 

claimsmaking

 VoS are invisible in activist spaces

 Few positive representations

 This study explores visibility/invisibility in 

cyberspace

 Online survey of VoS conducted in March



FAT-SHAMING & SIZEISM

 Sizeism impacts mental health, employability, 

etc. (Cooper 2016)

 What could this mean for a social justice movement 

like veganism?

 Fat-shaming designed to encourage “better 

behavior,” but actually reduces self-efficacy 

(Major et al. 2014)

 What could this mean for activists?



VEGANISM AS A SOCIAL MOVEMENT

 Very privileged

 Very feminized

 A political movement, but often framed as a diet

 Banks on vitality & healthfulness to resonate

 As do other movements stigmatized as being weak or 

unhealthy, such as the gay rights movement or the 

feminist movement



FAT-SHAMING IN VEGANISM

 Veganism is embodied

 Promoting veganism as healthful

 Shaming nonvegans

 Invisibilizes nonthin vegans



FAT VEGAN POLITICS

 Food is a major point of community and 

celebration for vegans

 But food consumption is also highly policed

 VoS in an impossible position



SEXUALIZED

 Fat-shaming often sexualized 

 Going vegan can make you 

slimmer, sexier, or more sexually 

potent



ANIMALIZATION

 Ironically animalizes persons of 

size (as other stigmatized groups 

are)

“Vegans weigh an average of 18 percent 

less than meat-eaters, and they are less 

prone to heart disease, diabetes, and 

cancer. I'd call that a good reason for 

Louisianans to cry ‘wee, wee, wee’ all the 

way to the produce aisle.”

-Peta 2013



FAT VISIBILITY IN VEGANISM

 Particular body type 

predominates in 

campaigns

 One study finds 29% of 

vegans & vegetarians are 

non-thin (Newby et al. 

2005)

 Only 1% of those featured 

on the cover of VegNews

and PETA’s Animal 

Times are vegans of size 

(Wrenn 2016)



SURVEY RESPONDENTS

 61 respondents

 Affiliation
 38% support large, moderate 

non-profits

 13% smaller, moderate non-
profits

 12% grassroots intersectional

 3% grassroots direct action

 99% vegan
 34% 1-5 years

 66% 5 years +

 Gender
 80% female-identified

 10% agender or gender fluid

 5% male-identified

 Race
 90% white

 3% Black

 4% Latinx

 2% Other

 Age
 25% 18-25

 25% 26-30

 25% 31-40

 25% 40+

 Location
 USA 57%

 Oceania 18%

 UK 10%

 Canada 8%

 Mainland Europe 5%



SURVEY RESPONDENTS

 All respondents identified as fat

 Active IRL

 8% everyday

 7% once per week

 38% 1 or 2x per month

 31% a few times a year

 13% once a year or less

 Online

 61% everyday

 25% every few days

 8% every week



DETERMINING STIGMA

1. Comfortable participating? 5

2. Body types like theirs represented? 2

3. Aware of others with similar body type? 4.3

4. Sense of community? 5.2

5. Aware of/frequent fat-inclusive spaces? 4.5

6. Participated because they felt people with their body 
type welcome 4.6

7. Careful only to discuss “healthy” food in vegan 
spaces? 3.25 

8. Prefer online spaces to real life vegan spaces due to 
body type? 6.3

9. Avoid online spaces because of fat-shaming? 3.6

10. Vegan cyberspaces more welcoming for people of size 
than other online spaces? 4



High

14%

Moderate

81%

Low

5%

STIGMATIZATION

Based on an average of ten indicators of stigmatization



COMFORT IN COMMUNITY

 44% received comments on body

 25% reported they were negative

 20% reported they were both positive & negative

 Comfortable eating/discussing food?

 13% yes, and encouraged to

 43% yes, not sure of what others think

 21% yes, but discouraged from doing so



INCLUSION/EXCLUSION

 Asked to participate because of body type? 21%

 Asked not to participate because of body type? 

25% 

 Receive more attention about weight in real life 

(vs online)? 77% agree



QUALITATIVE FEEDBACK

 Credibility
 “A certain type of image must be portrayed online to be 

perceived as knowledgeable in animal rights”

 “I guess I’m worried people will think I’m ‘cheating’ or 
something if they see me participating in vegan activism

 “It saddens me greatly that someone might look at me and 
choose not to be vegan because they don’t want to be fat”

 Reclaiming Veganism
 “Veganism is a lifestyle dedicated to minimizing exploitation 

of non-human animals. It has nothing to do with health!”

 Defiance
 It’s all annoying but I do not allow them to define what 

activism […] I do …”

 Seeking out/cultivating safe spaces
 “I found a lot of community at the intersection between 

feminism and animal rights”



RESISTANCE

Source: Some Vegans are Fat 

Tumblr

 Growing awareness to intersecting 

oppressions (including fat activism)

 Many respondents sought out safer 

inclusive spaces

 Many pushed back against 

discrimination

 Many would not let stigma hold 

them back

 Only 5 respondents reported being 

silenced by sizeism in qualitative 

responses



SUMMARY

 Fat politics do appear to impact participation in 

vegan spaces

 The hypervisibility of PoS in veganism creates 

discomfort

 However, most respondents were not deterred


